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Faculty of Social and Political Sciences UGM provides a
set of interesting English-based courses from the regular
undergraduate program of all departments in Facully of
Social and Political Sciences. The classes are open for
both Indonesian and international students aiming to
enhance the English proficiency of the local students, to
accommeodate the international students wishing to
immerse themselves with the local students and to bring
the international atmosphere in the regular
undergraduate program.
By joining immersion courses you will get:
N Three (3) credits per course with 2 contact
hours/week and lasts for 14 weeks.
Ninteresting class’ activities delivered in English
varying from:
lectures;
focus group discussions;
presentations;
exams;
assignments and class projects;
. field trips and excursions.
N Intercultural interaction with local and international
students.
N Transferable credits for international students
whose home university has an exchange agreement

with UGM.
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GRAB THIS
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INTERCULTURAL
COMMUNICATIONS

(o2 |
SOCIOLOGY AND
CONFLICT AND
RECONCILIATION

(o3|
SOUTHEAST ASIA:
POLITICS AND
GOVERNMENTS

Irtercultu-al Cemmunicaticns focuses or
the impcricnce of cuture n everyday ves
Cuture interrelates with ond efllects
communicat on processes. This coJrse wil
take students c¢cn a jcJrneL to the lield ol
cross-cultura commun cation oL cokirg ct
the proctica aoolicat on of theory ans
research. Using our stories, videcs anc
discussiors, this course is dssigned <o
increase cu- senstivity to other ciliires
and the contexts (social, cultural ans
historicals n  which  we live anc
communicate

Ths <course is interdec to  study
contemporary issues of conl ¢ ans
elacorate oeace buld ng stratecies from
comparctive sociology cnd socia
translormaricn gerspzciives. The corllict
and peace trends and dynaomics ard the
Jpprcoriate p=acemak ng and ouildirg
strategies to responz and ntervere the
conll cts will be speczilically elaborated ir
the session. “his course locuses c¢cn the
posi-conllict regiors; tne Inking kastweer
peace, develcoment and democrazy -o
achizve susta nable pzace-development.

Th s cousse is designed to develop a
conceptucl ramewerk and provide basic
infcrmnaticn or political devslopmerts ir
SoJtheast Asian countries, except
[ndonesia. It ollers I (three) correlctes
major togics ¢ discuss on in the context ol
contemporary Scutheast Asia rcmey (1)
nction building £2) stete buizcing and {3)
political eccnomy deve cpment

(os |
CORRUPTION AND
ANTI CORRUPTION

.
POLITICS OF
INTERNATIONAL
TRADE

.
SOCIAL
MOVEMENT

Th ¢ courseis cesigrad (o7 undergreducte
students wishirg to understend one of the
most imecrtart lazters allect ng econom ¢,
political anz scc al chenges =zspeciclly ir
devzloping counires.  various aspect ol
cor-ugtior will oce discLssec in-deptn,
takirg insight mostly lrom tne experiznces
of developing countries and specilicaly
[ndonesia . Corcept, causes, ccnsegLences,
and cures ars among the <ey issues tc be
discussed. -“ropes urderstardirg on thesse
issues s the rmcin basis or pursuirg
anti-corrugtior meastres

Tk < course is d=signed as an irtroductior

to one ol key stbjects in interrctiona
pol tical econemy, e internat onal rade. It
exolores rstery and devzslopnrent ol
internctional trade regime, particulerly ir
the context of oost-Werls Wer |l trade
nzgot ation uncer the GATT (Genera
Agreements on Tar (s and Trcde), the
installatior ¢ ts linal agrzements urder
WTO (World Trede Organizat on) in 7994,
and mors recent “rcde negotioticn urder
the WTO Doha Develcoment Agenda (CDA),
and several key issJes whick has keser
allzcting now th= reg me is conducied ans
sracticed

Th s courss aims to explore the nistory ans
devzlopment  of  concepts In socia
rovemenT ssusscnc tneir relatior w i the
dynamics ol geopolitics, democrazy ans
nctionalism issues. The course will talk
dbout the emercence ol social movements
through European historical cases ans
provice key ccncepts that are required "o
unserstans social mevererts. The stucents
dre ercourcged to discuss the broas

debats ol  social movement stucies
gccording te sociology anc the role ol
emergence actors ir sccicl movement

arcund the werle



POLITICAL
ECONOMY OF
DEVELOPMENT

POLITICS OF
GLOBAL
ENVIRONMENTAL
CHANGE

Intzrcultu-al Cemmunicaticns focuses or
the imecertcnce of cuture n everyday ves
Culture intercelates  with ond ellects
communicat on processes. This coJrse wil
take students cn o jeurney to the lield ol
cross-cultusal commun cation cu cokirg ct
the proctica aoolicat on of theory anc
research. Using our stories, videcs anc
discussiors, this course is dssigned <o
increase cu-s sensitivity to other ciliuires
and the centexts (social, cultural ans
historicali n  which  we live anc
communicate

The seminar is designed to prcmote
interests on ervironment-re ated study,
research and advecacy. Three cbjzciives o
be ackieved arz (11 to delve intc current
issues c¢cn environmert and its relevant
conceptucl, thecrstical and empirica
debatzs as it relatzs to sce al studies (2) To
exolore ccncepts on “sustairability” ans
“sustcinable davelopmeant” in the ccntext ol
eavironmert debates and {3) To develop
relevant ressa-ch ramework cnd models ol
advocacy at noiv dua, communcl, lecal,
nctional end transnatiorcl levsl

BRAND
MANAGEMENT

CITIZENSHIP AND
WELFARE IN
INDONESIA

Tk s course addresses the ssue on how
advertising and ma-keling kcs breught ar
impeccacle consequerze in both ol
academic izld and industry. Brard has
been “akng over ~he sootlight, thus
creat ng ¢ major shilt within the indust-y
Marketirg ccmmunicaticn uses to be
Jirfing [or sales-cr ertad resclts
Cempanies and advertisers are now driver
instead to buid ard ma ntcin their brard
The trznc nas led ¢ a situyaticn where
Brard is be ng ovarwhe mincly used withir
the noustry, mors olten than reot serving as
a Agency's scles cimmick to atirect clients
rather “han the real d=al

Tk s course addresses the ssue on how
advertising and ma-keling kcs breught ar
impeccacle consequerze in both ol
gcademic izld and industry. Brard has
been <akng over ~he sootlight, thus
creat ng ¢ major shilt within the indust-y
Marketirg ccmmunicaticn uses to be
Jirfing [or sales-cr ertad resclts
Cempanies and advertisers are now driver
instead to buid ard ma ntcin their brard
The trznc nas led ¢ a situyaticn where
Brard is be ng ovarwhe mincly used withir
the noustry, mors olten than reot serving as
a Agency's scles cimmick to atirect clients
rather “han the real d=al

o FAKULTAS LM SOSIAL DAN MU POLITIK i
UNIVERSITAS GADJAII MADA




